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Nielsen Pop Quiz

HOW DO WE ENSURE SUPERIOR
REPRESENTATION AND QUALITY
IN MEASUREMENT SCIENCE?

NIELSEN IS ALWAYS SURFING THE 'NET.

In a single day, Nielsen follows the Web-surfing habits
of half a million people around the world. Our
BuzzMetrics service scours 80 million blogs and
message boards each day for discussions of products,
personalities and issues.

NIELSEN WATCHES ALOT OF TV -
IN HOME AND OUT

Each year Nielsen receives more than 500,000
completed TV ratings diaries and maintains U.S.
national and local market panels involving more
than 16,000 households, as well as TV panels

in 27 other countries.

IS IT OKAY IF NIELSEN COMES OVER FOR DINNER?

More than 300,000 households from 28 countries

participate in Nielsen’s consumer panels. Right now,

in the comfort of their homes, 125,000 U.S. Nielsen 23456 78901

panelists are scanning 279,423 products they bought.

IT'S NIELSEN ON THE PHONE.

Each year, Nielsen surveys the mobile
phone usage of more than a million
wireless subscribers internationally,
analyzes the wireless bills for 40,000
lines in the world'’s largest, opt-in wireless
bill panel and tracks point-of-sale
information on thousands of ringtones.

www.nielsen.com
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Schedule of Events

Schedule of Events
Wednesday, October 5, 2011

12:00 p.m. - 1:00 p.m.  Registration Open

1:00 p.m. - 5:00 p.m. Short Course: Introduction to Usability Testing for Survey
Research
Emily Geisen and Caroline Jarrett

5:30 p.m. - ?? Meet and Greet
Dinner (meal not included in conference fees), Bahama
Breeze (next to hotel)

Thursday, October 6, 2011

7:00 a.m. - 9:00 a.m. Registration Open

7:30 a.m. - 8:30 a.m. Breakfast (conference meal)

8:30 a.m. - 10:00 a.m. SESSION 1: INNOVATIVE APPROACHES

K-12 School-Level Expenditures: Data Collection Challenges
and Solutions

Jordan Hudson*, Ruth Heuer, Nikki Williams, RTI
International

Differential Mailing Methodologies on Response Rates:
Testing Advance Notices, Package Design, Postage, and
Personalization

Yelena Pens* and Robin Gentry, Arbitron Inc.

Sourcing Techniques for Finding Top Talent in Data
Collection: New Strategies for Finding The Most Qualified
Survey Research Interviewers

Anna Prorock* and Dan Holt Headway Workforce Solutions
Discussant: Herbert Baum, REDA International

Chair: Megan Livengood, RTI International

10:00 a.m. - 10:15 a.m. Refreshment Break



Schedule of Events

10:15 a.m. - 12:15 p.m.

12:15 p.m. - 1:15 p.m.
12:30 p.m. - 3:00 p.m.

1:15 p.m. - 1:30 p.m.

SESSION 2: POLITICAL RESEARCH BRIEFS

Estimating Budgetary Tradeoffs: A New Interactive Method
of Measuring Public Views on Federal Spending
Michelle Christensen*, Northwestern University

Does Proximity Matter? Plant Location and Public Support
for Nuclear Energy in NC

Tabitha Kale*, Louisiana State University and Mileah Kromer,
Elon University

Economic Voting and Regionalism in South Korea: A
Statistical Analysis of the 2007 Presidential Election
Sophie Lee*, Duke University

Afghan Women’s Perspective on Negotiating with the
Taliban

Anne Pessala* and Stephen Hornbeck, D3 Systems
Party over Pulpit: Cross-Pressured Religious Voters on

Foreign Policy Issues
Eric R. Schmidt*, Duke University

Partisanship, Perception of State Parties, and the 2010
Midterm Elections

Bradford H. Bishop* and Rebecca S. Hatch, Duke University
Spending for Approval: 35 years of Public Opinion and
Congressional Reforms of the Federal Budget Process
Michelle D. Christensen*, Northwestern University

Discussant: Eric R. Schmidt, Duke University
Chair: Karl Feld, Abt SRBI

Lunch (conference meal)

Registration Open

SAPOR Welcome and Announcements



Schedule of Events

1:30 p.m. - 3:15 p.m.

3:15 p.m. - 3:45 p.m.

3:45 p.m. - 5:00 p.m.

5:00 p.m. - 6:00 p.m.

6:00 p.m. - 7:00 p.m.

7:00 p.m. - 8:30 p.m.

SESSION 3: TECHNOLOGY, SOCIAL MEDIA, AND THE
VIRTUAL ARENA

Diary Survey Evolution and Technological Revolution
Ashley Richards* and Elizabeth Dean, RTI International

Want to Collect Behavioral Data in an Engaging Way?
There’s an App for That.

Lorelle Vanno*, Jennie Lai, and Michael W. Link, PhD, the
Nielsen Company

Using Facebook Advertising to Enhance Study Participant
Recruiting
Adam Sage* and Elizabeth Dean, RTI International

The Second Life of Social Science Research: An Assessment
of Sampling and Data Collection Methods, Data Quality, and
Identity Construction in Virtual Environments

Kelly N. Foster PhD*, University of Georgia

Discussant: Elizabeth Dean, RTI International

Chair: Chris Jewett, RTI International
Refreshment Break

SESSION 4: INVITED PRESENTATION
Dr. Peter Marsden, Harvard University

Social Hour

Keynote Address
Dr. Michael Link, The Nielsen Company

Dinner (conference meal)



Schedule of Events

Fridaz, October 7, 2011

7:00 a.m. - 8:30 a.m.

7:30 a.m. - 8:30 a.m.

8:30 a.m. - 9:45 a.m.

9:45 a.m. - 10:15 a.m.

10:15 a.m. - 11:45 a.m.

Registration Open
Breakfast (conference meal)

SESSION 5: WEB SURVEY TOPICS

The Impact of Design Features on Open-ended Survey
Responses

Bradford H. Bishop*, D. Sunshine Hillygus, and Natalie Jackson,
Duke University

Early versus late responders to a Web-Based Survey: Does

it make a Difference?

Herbert M. Baum, PhD* and Zaina Ward MCPD, REDA International,
Inc.

Lessons Learned Converting an In-Person Survey to Web and
Phone

Allison Ackermann*, Courtney Kennedy, and Chintan Turakhia, Abt
SRBI and Michael O. Emerson and Adele James* from the Rice
University Kinder Institute for Urban Research

Discussant: Mansour Fahimi, MSG

Chair: Dan Holt, Headway Workforce Solutions

Break

SESSION 6: OPERATIONS AND ANALYSIS APPROACHES

Challenges and Successes in Scheduling, Interviewing, and
Retaining Survey Subjects in a Longitudinal Workplace Survey
Sarah Kalsbeek*, Leslie Erickson, and Frank Mierzwa, RTI
International

Dual-Frame RDD Sampling - The Right Way
Mansour Fahimi*, David Malarek, and Gerry Holzbaur, Marketing
Systems Group

Landline and Cell-Phone Only Survey of African American Males
in Metropolitan Areas of Georgia

Guangya (Ya) Liu, Malcolm Jefferson*, Robert P. Agans, William D.
Kalsbeek, University of North Carolina, Chapel Hill and David J.
Malebranche, Emory University
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11:45 a.m. - 12:00 p.m.

12:00 p.m.

1:30 p.m.

Evaluating Measurement Error in the Consumer Expenditure
Survey

Emily Geisen*, Ashley Richards, Charles Strohm, RTI International,
M. Christopher Stringer, U.S. Census Bureau, Janel Brattland, Jeanette
Davis, Brandon Kopp, Neil Tseng, Bureau of Labor Statistics

Discussant: Chris Ellis, RTI International
Chair: Sheree Hamrick, RTI International

Closing Remarks and Passing of the Gavel: Lauren Cohen, 2010~
2011 SAPOR President

Lunch (on your own)

Golf Outing
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Presentation Abstracts

Presentation Abstracts

SESSION 1: INNOVATIVE APPROACHES

K-12 School-Level Expenditures: Data Collection Challenges and Solutions

Jordan Hudson*, Ruth Heuer, and Nikki Williams, RTI International, jhudson@rti.org

The U.S. Department of Education’s Study of School-Level Expenditures collected data on
school expenditures from state and local funds for approximately 83,000 schools in Title I
districts, in response to a requirement under the American Recovery and Reinvestment Act of
2009. These data are being used to examine the extent to which Title I schools and high-poverty
schools are receiving state and local resources that are comparable to expenditure levels in
lower-need schools.

Collecting consistent school-level expenditure data from all 50 states presented a challenge
because school districts historically have not tracked expenditures at the school level. Many
states expressed concerns about data accuracy and the burden of collecting expenditure data
retrospectively. To balance the goals of maximizing the consistency of the expenditure data
across districts and states while also minimizing burden, the study developed guidelines for state
and district reporting as well as a validation system to detect potential data errors. To reduce
burden, we also provided each state with an electronic template with preloaded demographic data
but allowed them to submit corrections or updates to these data as appropriate. This presentation
will examine the resourceful data collection procedures utilized by project staff, and discuss
lessons learned that could be applied to similar data collections.

Notes:



Presentation Abstracts

Differential Mailing Methodologies on Response Rates: Testing Advance
Notices, Package Design, Postage, and Personalization

Yelena Pens* and Robin Gentry, Arbitron Inc., Yelena.pens@arbitron.com

Arbitron Inc., a provider of radio ratings data, conducted a test using a probability based address
sample to recruit the general population, age 12 and older, to complete a one week web-based
diary of their radio listening. Since web-based surveys historically have had response issues,
there were several initiatives in place not only to increase the response rate but also to find the
optimal mailing strategy for recruitment.

The mailing experiment included several treatments such as advance notice postcards, telephone
blast voice messages, and a different package design. The purpose of the advance notices was to
highlight the main package which included a small cash gift and a promised incentive. The
purpose of an alternative package design was to establish whether a more official looking design
with a focus on completing a survey as an act of civic duty would appeal to households rather
than the current approach of direct mail marketing materials such as flashy bulk packages,
brochures, and non-monetary gifts.

In addition, all mailings were randomized with half of the mailings receiving a personalized
treatment, a name on the letters, while the other half included a generic “Arbitron Ratings
Household” greeting. A generic name could potentially lower a non-deliverable rate; however, a
personalized letter could increase response rates.

In this presentation, we will determine whether advance notice mailers alone increase response
rates, whether telephone blast messages enhance the effect of advance notice mailers, and
whether the more official looking package increases response rates. We will also determine the
combined impact of the non-deliverable rate and response rate of the personalized letters. Since
the experiment included first-class as well as standard mail packages, we will also determine the
impact of postage on response rates. Finally, we will present the optimal mailing strategy for
mail-based recruitment for an online survey.

Notes:

10



Presentation Abstracts

Sourcing Techniques for Finding Top Talent in Data Collection: New Strategies
for Finding the Most Qualified Survey Research Interviewers

Anna Prorock® and Dan Holt, Headway Workforce Solutions, aprorock@headwaycorp.com

Locating skilled and qualified Data Collectors for both field and call center environments plays
an important role in the implementation of Survey Methodologies. While recent advances in web
technology have brought about the proliferation of job boards and on-line resumes, at times it
can be difficult to weed through the data to find those candidates in your targeted geography who
meet your screening criteria.

Headway Workforce Solutions has a long track-record of staffing complex, geographically
dispersed Field and Call Center projects. Much of the success in recruiting survey research
candidates comes from the establishment of a solid recruitment plan. This presentation will
outline the four essential steps of establishing a recruitment plan, along with some specific
tactics to help organizations target and recruit qualified data collection candidates in both urban
and rural geographies.

Notes:

11



Presentation Abstracts

SESSION 2: POLITICAL RESEARCH BRIEFS

Estimating Budgetary Tradeoffs: A New Interactive Method of Measuring
Public Views on Federal Spending

Michelle Christensen*, Northwestern University, mchristensen@u.northwestern.edu

One of the principle difficulties for policymakers is the inconsistency in public views on federal
spending priorities. Often polls show that the public wants policymakers to do the impossible—
reduce the public debt and annual deficits without making cuts to popular programs; all without
raising taxes or hindering economic growth.

However, it is possible that the public’s seemingly inconsistent views are a byproduct of
imperfect survey instruments. This paper develops a new method of measuring a respondent’s
federal budget priorities by utilizing an interactive, graphical survey instrument. In addition, this
paper offers a quasi-experimental method of assessing information effects on budgetary
tradeoffs, by providing some respondents with information on current levels of federal spending.

Previous surveys on spending preferences typically offered respondents a series of policies
followed by a question phrased similar to this: “should spending on policy (x) be increased,
decreased, or left the same”? The problem with this style of questionnaire is that it allows for
inconsistent “cake and eat it, too” responses that are of very little value to policymakers. While
useful for understanding preferences on a single policy, surveys of this type offer no useable
information on how respondents might make difficult budgetary tradeoffs—such as spending
less on entitlements or defense discretionary programs in order to reduce the deficit.

A 1995 ANES Panel study attempted to measure budgetary tradeoffs by asking a series of
questions designed to elicit an ordered list of respondents’ budget priorities.

My proposal is similar—however it asks respondents to estimate their tradeoffs graphically,
using an interactive pie-chart of federal spending categories. In addition, the survey contains a

quasi-experimental element, with some respondents being presented a chart filled in with the
previous fiscal year’s budget amounts.

Notes:

12



Presentation Abstracts

Does Proximity Matter? Plant Location and Public Support for Nuclear Energy
in North Carolina

Tabitha Cale*, Louisiana State University, tcalel @lsu.edu
Mileah Kromer, Elon University

In this paper the authors examine whether geographic proximity to nuclear power plants
influences public attitudes towards nuclear power. Environmentalism and opposition to nuclear
power have been linked since the emergence of the modern environmental movement, however,
as global climate change has emerged as an increasingly salient issue, there have been
suggestions that nuclear power could be part of the solution to reducing carbon emissions. The
safety of nuclear power has periodically come into question, particularly after accidents like
those at Chernobyl and Three Mile Island. In March 2011, and earthquake and subsequent
tsunami damaged the Fukushima Daiichi power plant in Japan, leading to meltdowns at three
reactors. Using survey data gathered one month after the Japanese earthquake, the authors
examine attitudes towards nuclear power in North Carolina, a state with three nuclear power
plants, to determine if geographic proximity to nuclear power plants affects citizens’ support for,
and perceived safety of, nuclear power as an energy source. The authors find that while
proximity to sites leads to higher levels of facility awareness, it does not appear to impact their
overall attitudes towards the use, and safety, of nuclear power as an energy source.

Notes:

13



Presentation Abstracts

Economic Voting and Regionalism in South Korea: A Statistical Analysis of the
2007 Presidential Election

Sophie Lee*, Duke University, sophie.lee@duke.edu

Although economic voting is a common phenomenon in most democracies, voters in young
democracies do not necessarily vote based on the economy because at the early stage of
democratization, the salience of political issues overwhelms economic issues. Similarly,
economic voting has not been observed in newly democratized South Korea since its first
meaningful election in 1987. The absence of economic voting in Korea has widely been
attributed to the overriding effect of regionalism, the phenomenon in which Jeolla and
Gyeongsang natives vote for candidates born in their provinces. Against this backdrop, this paper
theorizes that regionalism was a manifesto of the political division regarding democratic
transition. Recently, because democracy has been stabilized in Korea, economic issues have
gained salience. In the meantime, regional division has developed into an ideological one, which
is a common electoral division in other consolidated democracies.

To support this theory, the study analyzes the Korean electorate, focusing on the 2007
presidential electoral outcome. The results of the empirical analysis are fourfold. First, a time
series regression model shows that economic voting in Korea is not observed over time at the
macro level. Yet, a correlation analysis shows that economic indicators have stronger
relationships with recent presidential electoral outcomes. Second, a multinomial logistic
regression model shows that both economic voting and regionalism are statistically significant at
the micro level, in the 2007 presidential election. Third, the variables in the order of the largest
marginal effect on the 2007 electoral outcome are: party identification/ideology, economic
voting, and regionalism. Finally, a subset analysis shows that Jeolla and Gyeongsang natives
vote economically whereas those born elsewhere vote ideologically. This suggests that the
regional division has become an ideological one among Jeolla and Gyeongsang natives.
Therefore, both economic and democracy issues in Korea seem to have become valence issues,
as in other consolidated democracies.

Notes:

14



Presentation Abstracts

Afghan Women'’s Perspective on Negotiating with the Taliban

Anne Pessala* and Stephen Hornbeck, D3 Systems, anne.pessala@d3systems.com

In 2010, Afghan president Hamid Karzai began a campaign to open reconciliation negotiations
with the Taliban. The U.S. government in recent weeks has also supported efforts to begin talks.
However, it is still remains unclear how the Afghan population views the opening of these
negotiations.

This paper will address the Afghan public perception of the government of Afghanistan opening
negotiations to the Taliban. As the reintroduction of the Taliban into government could lead to a
loss of rights of women, this paper will focus the differing perceptions between Afghan men and
women towards these negotiations. The paper will also present data that demonstrates how the
geographic location, ethnicity, and the security situation of Afghan women shape their views
towards opening negotiations. This paper will also speak to Afghans’ views on the need for
preconditions of negotiations.

The results presented in this paper are from a nationwide poll in Afghanistan conducted by
ACSOR Surveys and sponsored by D3 Systems, Inc. The nationwide Afghan survey consists of
interviews with 2,056 randomly selected Afghans. The respondents were interviewed in person
by native Afghans from May 12 to May 24, 2010. With a 95% confidence interval, results from
this survey can be expected to have a margin of error of +/— 2%.

This paper also includes data from a study conducted for ABC News, the BBC, ARD and the
Washington Post. The study consists of interviews with 1,691 randomly selected Afghan adults.
The respondents were interviewed in person by native Afghans from October 29 to November
13, 2010. With a 95% confidence interval, results from this survey can be expected to have a
margin of error of +/— 3%.

Notes:

15



Presentation Abstracts

Party over Pulpit: Cross-Pressured Religious Voters on Foreign Policy Issues

Eric R. Schmidt*, Duke University, eric.schmidt@duke.edu

Literature examining voting behavior during the 2004 U.S. presidential election has frequently
assumed that religion was a central force behind President George W. Bush's reelection, lending
anecdotal support to the perhaps specious general impression that religion determines vote
choice. The issue of same-sex marriage has received the most attention here, despite the fact that
the war in Iraq was opposed by the Roman Catholic Church and the vast majority of Protestant
denominations in the United States. This paper uses the 2004 presidential election as a case study
for examining whether contemporary voters are more loyal to their partisan affiliations or to their
religious denominations where foreign policy issues are concerned. Using American National
Election Studies data, I contend that in 2004, partisanship dramatically trumped religiosity on
this important foreign policy issue. This study provides important evidence that American voters
are not completely beholden to religious signaling, and it should provoke more research about
the cross-pressures that face even the most religiously devout voters

Notes:

16



Presentation Abstracts

Partisanship, Perception of State Parties, and the 2010 Midterm Elections

Bradford H. Bishop* and Rebecca S. Hatch, Duke University, bhbl 1 @duke.edu

In a complex federal political system such as the United States, citizens are presented with a
difficult task—they are asked to select representatives at multiple levels of government. This
function may require voters to arrive at independent assessments about party organizations at
both the national and state level. In this paper, we examine whether citizens rely on political
judgments about statewide politics and parties when casting ballots in sub-national elections. In
particular, we assess whether ideological perceptions of state parties and institutional approval of
state legislatures is related to state-level voting behavior. In an analysis of data collected as part
of the 2010 Cooperative Congressional Election Study, we find a consistent relationship between
ideological proximity to state parties and the vote. We also demonstrate that attitudes toward
state legislatures are related to the vote among citizens aware of which party holds a legislative
majority.

Notes:

17



Presentation Abstracts

Spending for Approval: 35 Years of Public Opinion and Congressional Reforms
of the Federal Budget Process

Michelle Christensen*, Northwestern University, mchristensen(@u.northwestern.edu

This paper is an historical analysis of public opinion on the federal budget deficit, public debt,
and federal budgetary procedures. Unlike other historical studies of public opinion on policy
preferences, this paper specifically examines public opinion on congressional budgetary
procedures and proposed changes (both failed and successful) such as the Line Item Veto and the
various Balanced Budget Amendment Acts which have been offered over the years. This work is
part of a larger research study I have conducted on the history and development of the
congressional budget process, and the impact that public opinion has had on the passage of major
budgetary reforms.

Of particular interest is a detailed examination of recent public opinion polls on the debt limit
debate, including a very extensive examination of potential framing effects, politicization of poll
results, and alternative theories about the impact public opinion is having on the debt limit debate
in Washington, D.C.

Notes:

18



Short Course

SESSION 3: TECHNOLOGY, SOCIAL MEDIA, AND THE VIRTUAL ARENA

Diary Survey Evolution and Technological Revolution

Ashley Richards* and Elizabeth Dean, RTI International, ashrichards@rti.org

Diary surveys are used to collect reports on the frequent events and experiences in people’s lives.
Diary surveys originated as paper-and-pencil records to measure change in dynamic events or
experiences such as diet, mood, and time use. In the past decade, diary methods have evolved
rapidly along with the revolution in communication technology that has brought about such
diverse personal devices as handheld computers, smartphones and tablets. Furthermore, the rapid
pace of technological change means that one year’s innovative diary tool is quickly
overshadowed by newer methods with improved capabilities.

In this paper we review changes in diary data collection methods through the years across federal
and private sector studies. We provide examples of diaries collected via a range of modes,
including paper and pencil, two-way pagers, and smartphones; summarize the methods; and
compare how the different methods influence data quality. We suggest new techniques for
collecting diary data, including methods that collect data passively and methods that benefit from
social media users’ willingness to share information about themselves. Furthermore, we discuss
the benefits and drawbacks of each new diary method and predict the benefits and drawbacks
that future methods may hold.

Notes:

19



Short Course

Want to Collect Behavioral Data in an Engaging Way? There’s an App for That.

Lorelle Vanno*, Jennie Lai, and Michael W. Link, PhD, The Nielsen Company,
lorelle.vanno(@nielsen.com

Smartphone applications (apps) and app-based research is such a new form of research that there
is very little research available on using an app for data collection. In fact, the current practices
and user feedback/ratings on the App Store are the most available source of reference for app
development. To fill this void, Nielsen decided to create a data collection app in order to learn
about potential measurement differences between the traditional format of data collection and
data collection through an app. Nielsen’s TV measurement service has traditionally been
conducted through either a metering device connected to the respondent’s television or a paper-
based diary. In 2011, Nielsen began developing a smartphone app to collect TV viewing data in
this new medium and utilizing engaging features to enhance user experience. A major
component of this research is to understand how to apply traditional survey research and
questionnaire design methods such as question wording, order, response options, reminders, and
incentives in this new mode. In addition, Nielsen is interested in leveraging social connectivity
and gaming principles to encourage ongoing respondent engagement. A pilot will take place in
Tampa, Florida in Fall 2011. Through this effort, Nielsen will be able to share lessons learned in
app development and data collection as well as increase understanding for including user
engagement as a major component within this new mode of smartphone app data collection.
These learnings can help researchers decide whether to make the transition to app-based data
collection, learn the pros and cons of app-based data collection, and offer recommendations of
best practices from this effort.

Notes:

20



Short Course

Using Facebook Advertising to Enhance Study Participant Recruiting

Adam Sage* and Elizabeth Dean, RTI International, asage(@rti.org

Facebook is expected to grow to over 700 million users in 2011. Over 150 million users are in
the United States. The growth, popularity, and social nature of Facebook allow for a unique
marketing environment that has become a critical medium for engaging consumers. For instance,
Facebook now allows advertising to be targeted to specific populations defined by a variety of
characteristics, including demographics (e.g. age, gender, sexual orientation), “likes” and
interests, location and activities, and social connections.

To date, the utilization of Facebook in survey research is limited, and includes some study
participant tracing and surveys of non-probability based samples (i.e. convenience samples). Of
additional note, most surveys on Facebook are conducted for marketing purposes. While
harnessing Facebook and other online social networking tools for survey research is a method
that arguably is in its developmental stages, we believe many new marketing and marketing
research strategies can be adapted to fulfill a variety of research needs. One area that we are
exploring is Facebook’s innovative, precise approach to advertising as applied to recruiting
research participants.

This paper demonstrates how Facebook advertising methods were used to recruit study
participants for two studies: (1) a cognitive interviewing project in the virtual world Second Life
and (2) building a registry made up of a hard-to-reach population. In July and August of 2011,
targeted Facebook ads were utilized to reach users of the virtual world Second Life. Throughout
the recruitment period, an adaptive strategy was used to build a sample that met quotas along
several demographic profiles. From June 2011 to present, targeted Facebook ads were used to
develop registries of multiple hard-to-reach populations. This paper will also discuss the
strengths and weaknesses of the Facebook recruitment approach compared to traditional
recruitment methods.

Notes:

21



Short Course

The Second Life of Social Science Research: An Assessment of Sampling and
Data Collection Methods, Data Quality, and Identity Construction in Virtual
Environments

Kelly N. Foster PhD*, University of Georgia, foster.kellyn@gmail.com

The purpose of this study was to investigate the ways in which social science data can be
collected in virtual environments. In particular, this project focuses on sampling strategies
when the population characteristics are not known, how virtual worlds residents may or may
not differ from a nationally representative sample of Americans, and the factors surrounding
how virtual worlds residents construct their identity and the relationship that has with

physical and mental health. Using the largest virtual world in existence, Second Life, as the
virtual platform for data collection, respondents were asked a series of demographic and
health-related questions. The most significant contribution of this project is the methods used to
design a quasi-random sampling frame for individuals in Second Life. A sample of 297 virtual
worlds residents completed a survey instrument that contained replicated questions from the
NHIS 2009 adult core questionnaire as well as questions designed specifically for this project.
Results suggest that attempts at random sampling in virtual environments may not be worth the
extra time and cost over convenience sampling methods since the differences between the two
samples appear to be relatively slim—only choice of survey language and primary language
spoken were significant at the .05 level. When SL respondents are compared to a nationally
representative sample of US adults, using the NHIS 2009 adult sample, there are significant
differences in age (the NHIS sample is about 13 years older, on average), gender (there are more
males in the NHIS sample), and physical and mental health indicators but no significant
difference in income levels between the two groups. When age is controlled for, gender remains
significant but the differences in health conditions largely disappear. This suggests, at least
preliminarily, that residents of virtual worlds may not be that different from the population as a
whole.

Notes:
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SESSION 4: INVITED PRESENTATION
Recent U.S. Social Trends: Evidence from the General Social Survey

Dr. Peter V. Marsden*, Harvard University, pvm@wjh.harvard.edu

The General Social Surveys of 1972-2010 now track social trends over nearly two generations
for representative samples of adult Americans. This presentation will highlight selected trends
measured by the GSS project, stressing liberal and conservative movements in both social and
political orientations, and changing affiliations of Americans with other individuals and within
groups. It will assess the extent to which cohort replacement and intra-cohort change contribute
to net movements in these phenomena. For clues to where these trends may be headed in the
near-term future, we examine patterns of change in more recent cohorts.

Notes:
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SESSION 5: WEB SURVEY TOPICS

The Impact of Design Features on Open-ended Survey Responses

Bradford H. Bishop*, D. Sunshine Hillygus, and Natalie Jackson, Duke University,
bhbl1@duke.edu

Many scholars consider open-ended survey questions the “gold standard” for obtaining unbiased
responses to complex political questions, since this format often ensures responses are not biased
by researchers’ category choices. However, open-ended question formats frequently induce low-
quality responses and higher levels of nonresponse. These features are important for public
opinion researchers who seek to make inferences about population characteristics from aggregate
measures of subject or issue mentions obtained from open-ended survey questions. If responses
to open-ended questions depend upon design features, population estimates may be invalid and
unreliable. In this study, we investigate the influence of text box design and other question layout
features in a series of experiments conducted on internet-based surveys. We study the influence
of survey design on item nonresponse, and population estimates obtained from open-ended
survey items. We also analyze the impact of design features on sensitive attitudes and responses
vulnerable to social desirability biases. Our results have implications for both survey design
professionals and public opinion researchers.

Notes:
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Early versus Late Responders to a Web-Based Survey: Does It Make a
Difference?

Herbert M. Baum, PhD* and Zaina M. Ward, MCPD, REDA International,
HBaum@Redalnternational.com

Although there is some literature on comparing early versus late responders for mail and
telephone surveys, there has been very little research reported on this topic regarding Web-based
surveys. REDA international, Inc. has conducted two rounds of a Web-based survey for the US
Patent and Trademark Office. This survey is administered electronically; participants are
informed about the survey via an e-mail message. Participants are a random sample of the patent
examiners.

Paradata tracked by the software used to create the web survey includes the date and time when
the survey was completed. Using that information, the respondents were categorized as either
responding on the day that the survey was released (early responders), responding on the PR
day after release (mid-study responders), or responding beyond the 7™ day after release (late
responders). Respondents were provided a two week window to complete the survey. The
outcome of interest is the examiners rating their satisfaction with internal resources being
provided for review of patent applications, the external quality of the applications and supporting
material, and overall satisfaction.

The paper reports comparisons of the number of respondents who rated their satisfaction as very
poor, poor, or fair versus those who rated their satisfaction as good or excellent. For the first
round of the survey, a statistically significant difference was detected for rating internal factors
by timing of the survey. A larger percentage of the late responders rated the factors as good or
excellent in comparison to the ratings given by early or mid-study responders. The second round
of the survey will be fielded in early September and those findings will be included in the
presentation.

Notes:
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Lessons Learned Converting an In-Person Survey to Web and Phone

Allison Ackermann®*, Courtney Kennedy, and Chintan Turakhia, Abt SRBI.
Michael O. Emerson and Adele James*, the Rice University Kinder Institute for Urban Research,
ackermann(@srbi.com

Many panel surveys switch modes after the first wave in order to make data collection more cost
effective in subsequent waves. Depending on the survey content, such a change has the potential
to generate mode effects. While the body of literature is growing, much remains to be learned
about the conditions under which researchers should expect to observe a mode effect and what
avenues of recourse are advisable when a mode effects is observed. In this presentation we
discuss the logistics and challenges of converting an in-person survey to one that uses both web
and phone modes for the follow-up interview. The Portraits of American Life Study (PALS)
baseline survey was administered in 2006 with computer-assisted personal interviewing (CAPI)
and audio computer-assisted self-interviewing (ACASI) for a module of sensitive items. The
second wave, conducted in 2011, features a sequential, mixed mode approach beginning with
Web and followed-up with CATI. We have made survey design decisions intended to reduce
potential mode effects. An example of one such design decision is how we deal with long answer
category lists, which were presented on show cards in Wave 1, but would be too lengthy to use in
a phone survey. We will describe this and other such decisions, along with lessons learned while
in the field.

Notes:
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SESSION 6: OPERATIONS AND ANALYSIS APPROACHES

Challenges and Successes in Scheduling, Interviewing, and Retaining Survey
Subjects in a Longitudinal Workplace Survey

Sarah Kalsbeek*, Leslie Erickson, and Frank Mierzwa, RTI International, skalsbeek(@rti.org

Large-scale longitudinal studies that include the collection of interview data and biomeasures
offer a host of challenges that can result in lower participation rates, higher costs, and lower data
quality. Solutions must be tailored to the interview setting, study population, and interviewer.
This presentation will review specific challenges encountered during the first year of data
collection for the Work, Family, and Health Study (WFHS), as well as the solutions developed to
address them.

The National Institutes of Health (NIH) and the Centers for Disease Control and Prevention
(CDC) formed the Work, Family, and Health Network (WFHN) to address a critical gap in the
knowledge base supporting work-family policies. The Work, Family and Health Study (WFHS)
is a longitudinal study collecting data from individuals in the workplace and in the home using
an assortment of components, designed to thoroughly assess effects of specific work-family
interventions on work-family conflict and health outcomes.

Data collection components include both in-person and telephone computer-assisted interviews,
basic health measures (height, weight, and blood pressure), blood collection, and actigraphy.
Information is collected from employees and their supervising managers at baseline and 6, 12,
and 18 months post-baseline within two disparate workplace cohorts — a white-collar high-tech
industry and a long-term care industry. Approximately 600 workplace supervisors, 3,000
employees, 1,200 spouses or partners and 1,200 children (between the ages of 9 and 17) of
participating employees are being recruited into the study during the baseline period. Data are
being collected from distinct work units on a rolling schedule across time per industry.

This presentation will focus on five main areas of challenges and the successful solutions that
were created in each industry: contacting subjects, scheduling and completing interviews, space

and equipment challenges, biomeasure and actigraphy data collection, and managing overlapping
sites and waves of data collection.

Notes:
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Dual-Frame RDD Sampling—The Right Way

Mansour Fahimi*, David Malarek, and Gerry Holzbaur, Marketing Systems Group,
mfahimi@m-s-g.com

Dual-frame RDD sampling methodology, which employs a mixture of landline and cellular
telephone numbers, was devised to improve the coverage of traditional landline RDD samples.
Current practice of this methodology, however, is subject to technical inefficiencies. On the one
hand, due to unavailability of counts of cell-only households in small geographic domains, at the
present time survey researchers have to rely on crude assumptions to determine the sample
mixture. This creates inconsistencies for both sample selection and weighting applications. On
the other hand, with advances in the telecommunication technologies, a growing number of
households are now relying on quasi-landline alternatives such as Voice over Internet Protocol
(VoIP). Since the majority of such alternatives can only provide unlisted telephone numbers,
many of which are not included in the traditional landline frame, this results in coverage
problems for the landline component of dual-frame RDD samples.

The authors will introduce a pioneering methodology for obtaining counts of cell-only
households for all Census geographic domains, down to each of the 3,143 counties in the US.
This will eliminate guesswork when designing dual-frame RDD samples by determining the
optimal sample mixture, as well as provide the needed population counts for proper construction
of survey weights. Moreover, a new methodology for landline RDD frame construction will be
introduced that relies on the census of all landline and quasi-landline telephone numbers. While
the resulting frame includes all operating residential landline telephone numbers, for the first
time counts of both listed and unlisted numbers will be provided for all 100-series telephone
banks.

Notes:
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Landline and Cell-Phone-Only Survey of African American Males in
Metropolitan Areas of Georgia

Guangya (Ya) Liu, Malcolm Jefferson*, Robert P. Agans, and William D. Kalsbeek, University
of North Carolina, Chapel Hill, and David J. Malebranche, Emory University,
guangya@email.unc.edu

The landscape of survey research is changing dramatically as the population without landline
telephones grows rapidly. As increasing numbers of Americans abandon landlines and cell
phone-only households proliferate, survey organizations are facing technological advances that
challenge the traditional use of random-digit-dialed (RDD) telephone surveys. According to the
National Center for Health Statistics, one out of four American households does not own a
landline phone and, consequently, sampling coverage bias may be severe especially for young
minorities. Researchers are now starting to address the non-coverage issue for RDD by
incorporating dual-frame and address-based sampling. We conduct a non-overlapping dual-frame
survey of African American males aged 18 to 65 in three metropolitan areas in Georgia (Atlanta,
Valdosta, and Columbus) to study how attitudes, beliefs, and mental health status affect HIV
promoting and protective behaviors. African American males represent a segment of the
population that is typically hard to reach and is distinct in socioeconomic status and health
characteristics. In particular, young African American males have one of the highest rates of
living in cell-phone-only households. We use a screening approach to interview respondents with
landlines as well as those with only cell-phones. To increase the efficiency of reaching our target
population, we over sample block groups with higher concentrations of African Americans as
well as targeted lists that are likely to have African American household members. We compare
the number of call attempts, screening rates, response rates, and interview lengths between
landline and cell-phone-only samples. We then compare the efficiencies of RDD, target-listed,
and cell-phone frames. We discuss the feasibility and implications of conducting dual-frame
surveys of subpopulations at the county level.

Notes:
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Evaluating Measurement Error in the Consumer Expenditure Survey

Emily Geisen*, Ashley Richards, and Charles Strohm, RTI International

M. Christopher Stringer, U.S. Census Bureau

Janel Brattland, Jeanette Davis, Brandon Kopp, and Neil Tseng, Bureau of Labor Statistics
egeisen(@rti.org

The Consumer Expenditure Quarterly Interview Survey (CEQ) sponsored by the Bureau of
Labor Statistics (BLS) and conducted by the U. S. Census Bureau provides continuous and
current information regarding the buying habits of American consumers. The information is used
in the Consumer Price Index, which evaluates changes in the prices of consumer goods and
services. However, the CEQ is a long, detailed, and complex survey that is believed to have
substantial underreporting of expenditures due to recall error, panel conditioning, respondent
fatigue, and other causes. The Census Bureau and BLS contracted with RTI International to
conduct a study to explore the extent of underreporting and the direction and magnitude of other
measurement error in the CEQ.

The records study consisted of a non-probability sample of 115 participants. Each participant
completed two interviews. In the first interview, participants were asked a subset of the standard
CEQ survey questions. At the end of the first interview, interviewers asked participants to gather
any records (e.g., receipts, bank statements, credit card bills) they could obtain for the
expenditures asked about during the interview and to bring the records to the second interview,
which was scheduled for four to seven days later. In the second interview, interviewers recorded
which expenditures the participants had records for and then recorded the pertinent information
from the record including the date and the amount of the expenditure.

In this presentation, we will discuss the availability of participant records and the extent to which
the information in those records aligned with the time frame, level of detail, and categories of
expenditures asked about in the CEQ. We will also briefly discuss the direction and magnitude of
measurement error by comparing the information on the available records to the expenditures
reported by the respondents based on recall only.

Notes:
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SHORT COURSE

Introduction to Usability Testing for Survey
Emily Geisen, RTI International and Caroline Jarrett, Effortmark, Ltd.

Usability testing in survey research allows in-depth evaluation of how respondents use,
understand, and navigate web surveys and web survey features. This course will introduce
participants to the principles of usability testing that are currently being used for website and
product testing and show how these methods can be adapted for use as a pretesting method in
survey research, reducing respondent burden and improving data quality. The course will start
with a brief description of what usability testing is and why it is needed in survey research. We
will then describe the basic methods for conducting testing, such as developing test scenarios and
tasks used to evaluate research questions, analyzing test findings, and making revisions to the
web survey design.

This course has two primary objectives (1) to provide researchers with an empirical and
theoretical foundation for applying pretesting methods to web-based surveys; and (2) to provide
attendees with the actual tools and techniques necessary to begin conducting usability testing in
their own work. This course will provide real-life examples for applying these methods,
specifically to surveys. The course will also briefly discuss pros and cons of certain software
choices.

Notes:
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